Siena Research Institute
New York State Survey

I I
Statewide Monthly Consumer Confidence

I
Tracking Summary
Results of random phone poll of 805 New York State residents in April 2010, margin of error +/-3.5.
Conducted by the Siena Research Institute, Loudonville, NY.
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Please check which, if any, of the items you plan to buy in the next SIX months.
OVERALL | Oct-08[Nov-08| Dec-08 Jan-09|Feb-09|Mar-09| Apr-09| May-09{ Jun-09| Jul-09| Aug-09| Sep-09| Oct-09| Nov-09| Dec-09| Jan-10| Feb-10[ Mar-10| Apr-10| Diff
Car/Truck
Yes 7.9 8.2 8.4 7.7 9.5 9.5 107 11.0 9.4 115 9.9 8.7[ 10.6) 10.9 10.5| 11.6 9.5 9.9 10.7] 0.8
No 90.2| 88.9| 88.5| 90.3] 87.9] 87.1f 85.0 86.8| 87.0] 84.4| 87.1 88.3] 858/ 855 86.7| 856/ 873 874 86.8/ -0.6
Not Sure 1.9 2.9 3.1 2.1 2.6 3.4 4.3 2.3 3.6 4.1 3.0 3.0 3.6 3.6 2.8 2.8 3.2 2.8 25/ -0.3
Computer
Yes 7.4 107 10.2 9.4 13.1] 10.3] 13.0 10.5| 13.3] 125 149| 13.6| 142 156/ 16.00 11.7[ 13.9] 135 13.8/ 0.3
No 88.2] 83.00 849 85.8] 827 86.2[ 83.3 85.2] 81.9| 83.00 81.6] 82.1 81.8] 81.2[ 811 84.3] 81.8[ 835/ 827 -0.8
Not Sure 4.5 6.3 4.9 4.8 4.2 3.5 3.6 4.3 4.9 4.5 3.5 4.4 4.0 3.2 2.9 4.0 4.4 3.0 3.5 0.5
Furniture
Yes 12.7] 10.3 10.8] 12.3[ 157 17.8] 16.2 17.9] 153 16.6] 15.0( 16.9 15.00 17.8] 16.6] 18.0 16.9] 21.0 19.6] -1.4
No 82.7] 845| 84.6| 83.6| 80.1] 783 79.6 78.3] 80.1] 79.8] 80.1 79.2| 82.0| 796 79.8| 772 795 753 75.8] 0.5
Not Sure 4.7 5.3 4.6 4.1 4.2 3.9 4.2 3.7 4.6 3.6 4.9 3.9 3.0 2.6 3.5 4.9 3.6 3.8 46/ 0.8
Home
Yes 2.4 3.0 2.5 2.2 4.4 3.0 4.2 3.0 4.3 4.1 3.5 3.1 4.4 3.7 4.0 3.4 4.6 2.5 3.4 0.9
No 95.7] 94.6] 95.9| 96.5| 94.1] 94.6[ 93.3 95.7] 93.4| 94.4| 94.4] 958 943 945 945 954| 93.6] 96.4 953 -1.1
Not Sure 1.9 2.4 1.6 1.3 1.5 2.4 2.6 1.3 2.4 1.5 2.1 1.1 1.4 1.9 1.5 1.2 1.7 1.1 1.4] 0.3
Major Home Improvement
Yes 12.6] 10.9 13.2] 11.0f 141 175] 137 13.8] 149 144 133 13.4| 134 1341 14.4| 14.0 14.5| 18.0 14.5] -3.5
No 83.5| 84.3] 81.6| 84.4| 826/ 785 83.1 83.00 824| 829 84.0) 836 84.0f 846| 835 829 826| 79.8f 829 3.1
Not Sure 3.9 4.8 5.2 4.6 3.3 4.0 3.2 3.1 2.8 2.7 2.8 3.0 2.6 2.3 2.1 3.1 2.9 2.3 26/ 0.3
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